Theoretical Framework: Service quality has been defined as the "difference between what is expected from each of the service dimensions and what a consumer perceives he or she receives from them" (MacKay & Crompton, 1988) . Scholars have argued that service quality contributes to customer satisfaction (Grönroos, 1990; Shonk & Chelladurai, 2008) , customer loyalty (Kandampully, 1998; Zeithaml, Parasuraman, & Berry, 1990 ) and repurchase intention (Fornell, 1992) . Service quality in sport has been studied by scholars within the context of health and fitness centers (Alexandris, Zahariadis, Tsorbatzoudis, & Grouios, 2004; Chelladurai, Scott, & Haywood-Farmer, 1987) , sport centers (Kim & Kim, 1998) , golf courses (Crilley, Murray, Howat, March, & Adamson, 2002) , recreation and leisure facilities (MacKay & Crompton, 1988) , spectator sport (Greenwell, Fink, & Pastore, 2002a , 2002b Kelley & Turley, 2001) , and sport tourism (Shonk & Chelladurai, 2008; Thwaites, 1999; Thwaites & Chadwick, 2005) .
In relation to recreational sport, Ko and Pastore (2004) conceptualized a model of service quality comprised of four dimensions: a) program quality; b) interaction quality; c) outcome quality; and d) environment quality. Osman, Tian-Cole and Vessel (2006) examined the impacts that the ambiance of the campus recreation facility, operations quality and staff competency had on user satisfaction and behavioral intentions. Ko and Pastore (2007) developed a model to assess customer perceptions of service quality and satisfaction in campus recreation programs. Most studies have suggested that service quality is antecedent to satisfaction and behavioral intention (Fornell, 1992) . While scholars have examined social identity as it relates to team identification (Fink, Trail, & Anderson, 2002) , the role of social identification and its relationship to service quality and satisfaction within campus recreation has not been studied. We hypothesize that identification will moderate the relationship between service quality and satisfaction. Thus, college students who highly identify with their campus recreation facility will report higher levels of satisfaction with their campus recreation program regardless of the level of service.
Methodology: A cross sectional research design will be employed in this study. Data will be collected from a random sample of campus recreational users attending a university within the Middle Atlantic region of the United States. Subjects will be asked to respond to a 40-item questionnaire administered on-line using Qualtrics software. A total of 38 items on the questionnaire stem from a modified version of Ko and Pastore's (2007) Scale of Service Quality in Recreational Sports (SSQRS). The remaining 2 items are drawn from a modified version of Wann and Branscombe's (1990) team identification questionnaire. The items on the questionnaire will be verified by a panel of experts comprised of professors and industry practitioners within campus recreation. Upon revising the questionnaire, the instrument will be field tested by a group of students enrolled in sport management
